


About me



Introduction

§ Competition Analysis – Can you actually compete in this niche? 

§ Backlink Building Strategy – How to implement what I’ve learnt

§ Who am I and why would you listen to me?



SERPS Are
Chaotic



Some 
Campaign

Results



Competition Analysis
Can I actually rank for this keyword?



§ Domain Power

§ Domain Relevance

§ Backlink Power

§ Backlink Relevance



Domain Power

§ Entry level of power to enter a SERP

§ Outliers do exist

§ How much power is enough? 



Domain Power



Page Power



Domain Relevance

§ Topic dilution

§ What percentage of the total site?



Domain Relevance



Domain Relevance
In Action



Backlink Relevance

High Authority / Low Authority
Domain Relevance / URL Relevance / No Relevance

@Grindstone

RSOS

1. Domain
2. URL
3. Title
4. H1
5. Meta description
6. Content

@OMG Machines





Backlink Relevance 
Walk Through



Other factors

• On-page

• Content

• Anchors? 



Building an effective 
link campaign

How the hell do I apply what you just said?



• Backlinks

• Anchor Text Selection

• Link Velocity



Backlinks

• Domain Hierarchy / RSOS 

• Juice the root

• Don’t focus all efforts on the money pages

• Link Loss 

• Tiered link building
• Always look at competitors movement (SERPWoo)



Anchor Text Selection
• Don’t matter like they used to thanks to hummingbird

• Why create risk 

• Start very safely

• No magic ratio 

• If you’re stuck it might be due to anchor text selection

• What do you do if you are stuck?  



Link Velocity
• Depends on the size of the site

• Look at the current backlink profile

• Amount of traffic

• Do Follow vs No Follow

• Stay consistent



Creating An Effective Link Building Campaign
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Any Questions


